
Beth: Hello, and this is Beth Brodovsky with Driving Participation. Today I have on as a 

guest Kelly Meissner. Kelly was originally my intern and now she works for us on a freelance 

basis doing all kinds of design and production things. Right now Kelly is working on a video 

tutorial series for Nonprofit Toolkit, helping to explain some basic production tasks because 

production is one of Kelly’s specialties, and there aren’t that many people that are great at it. 

I’m thrilled to have Kelly on today so thanks for joining me.

Kelly: Thank you for having me. 

Beth: Kelly, why don’t you start off by telling people a little bit about your background and 

what you did in the intervening years between being a college intern for me and the work that 

you’re doing now.

Kelly: OK, great. I originally got started in the graphic design industry through a tech school 

program through my high school. Once I left there, I went to the University of the Arts for my 

bachelor’s, which is when I started interning for you. From there I ended up leaving college, 

doing some freelance contracts, picking them up and growing and eventually becoming my 

own little design company supporting people who do nonprofit work, supporting people who 

are doing product development and basically anything that gets made into a physical thing, I 

do design for. 

Beth: One of the things that Kelly and I have both noticed over the years is that people have 

the same questions over and over again about the same types of tasks and that there are 

certain things that we forget that are challenging for people because we do it every day and 

because we have really high level professional tools and we both have bachelor’s degrees 

in fine arts where we learned how to use these things. Kelly probably learned to use them in 

school. I’m a little bit older so I learned to use them after school. You don’t often have the 

luxury that we have with the training and the access to the tools that we have and so a lot 
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of times you want to or need to do graphic designs tasks, do creative execution or just get 

something out the door and it’s a struggle for you. I wanted to start as we kick off this new 

year with bringing in some tactical conversations about how to do the things that you do, that 

you need to do on a regular basis and Kelly and I have been spending a lot of time together 

really thinking about how do we translate the work that we do at a high level into techniques 

that are going to work for you to get as close as you can to the results that we do. One of the 

things Kelly’s been doing is she’s been working on this video series and as she was working 

on it we were talking and she learned a lot about what works and what doesn’t work. I wanted 

to have Kelly on today to talk a little bit about it so we’re going to start with talking a little 

bit about the kinds of things we mean, so Kelly what do you see that people ask for over and 

over again?

Kelly: Well one thing that definitely comes up a lot is basic photo editing techniques. How do 

I appropriately crop a photo, size a photo for the web or for print? How do I make it a little bit 

brighter or change the exposure? Basic things like that. Also basic layout. Often times people 

want to add text to an image that they’re going to be putting on their social media page or 

whatever to help drive their message, but they’re not sure how to do that. Also basic output. 

It’s a little bit overwhelming when you go to use a page like Facebook and you see all of these 

measurements and pixels in inches and dpi. What does all that mean? Basically how to access 

that information and change it so that you are creating files in a way that’s actually usable. 

That’s what I focus on.

Beth: Right and the things that I see a lot are somebody wanting to take a photo that they 

got at an event on their camera and put it up on their blog post. Then it becomes giant 

and breaks the whole page and even sizing that down, it’s easy to say “I want this at 50 

percent,” but if the width and height don’t fit right, it can also make your page look really 

weird, depending on how your page was built or your web page might have been built so 

that it takes an image from a blog post and populates it onto the home page. If it’s not the 

right proportions to fill the blog, it’s going to be sitting there next to two pictures and it looks 

weird.

Kelly: Yeah, it breaks everything apart.

Beth: Sometimes it just looks funny. As a designer, that just drives us crazy, but maybe it 



drives you crazy too and sometimes it’s way worse when the picture is really big and doesn’t 

get scaled back for two reasons. One, it can literally blow up your web page and push 

everything and shove it into different places. That happens on the web and it happens in 

word. Ugh, that’s a mess!

Kelly: Templates and things like that, yeah.

Beth: The other thing it does is it’s a really big image. People don’t realize that a physically 

large image is also a large file and when you put something with a lot of size, it takes up a 

lot of memory and when you put that onto your web page, it slows your download times, but 

even little things. I do a lot of presentations and a lot of talks and I put really big pictures 

into my power points and then somebody that I’m speaking for will say “can you email us the 

slides” and I’m thinking “my slides are 45 megabytes” because, shoemaker’s children, I know 

perfectly well how to do it, but I’m lazy like everyone else. Kelly, I just want to make sure that 

we talk about it. We all have these things that we have to do, regular business things. It’s not 

all “Well, I’m designing a fabulous event invitation.” It’s regular, down and dirty, everyday 

stuff. When you were doing these tutorials, one of the things that you noticed is that the 

different tool that you use, there are actually some that are better for doing some things and 

some that are better for doing other things. Why don’t you talk a little bit about what you 

noticed through doing that?

Kelly: Sure. Well I have to say when I first came in as a designer, I had the bias towards 

Photoshop. I felt like I would almost be proving that Photoshop was the best of the best. I 

can’t say that I think that’s the case now for the simple reason of if this is a job that you have 

to do everyday, you want to be comfortable doing it, especially from a business perspective. 

It needs to take as little time as possible and as little resource as possible and I think that 

when you’re getting into the more complex tasks, Photoshop is the best, but in some cases a 

little bit technically difficult to use especially if you don’t come from a design background so 

that’s where I found some merit to these programs like Paint.net and Canva where you know 

maybe they were free or maybe template-based or really boiled all of the elements down 

to their simplest pieces for you to have to deal with. OK, you might not get a production-

ready file from a print sense. It might not be large enough to put on a billboard, but if you’re 

only working in web, that’s not your focus, so I was really surprised to see just how broad the 



capabilities of those “lesser” programs were.

Beth: Exactly. Why don’t we talk a little bit about the things that the people need to do and is 

there one program that seems to be better or do they all have their merits?

Kelly: I would say that they all have their merits. I think that the first thing to really consider 

is how in depth do you need to get with it? Are you just putting type over an image for a 

one time thing for your website and you work in Microsoft Word all day every day? Then 

use Microsoft Word because you’re going to be extraordinarily more comfortable and it’s 

one project. It’s done. Are you in a position where you’re starting a new campaign and 

you’re going to be needing to editing photos weekly to specific size regulations, specific 

transparency settings? Then you might want to invest in something like Photoshop, which 

although it will take a little bit of work in the beginning, will ultimately streamline your 

process.

Beth: Right. I always like to tell people Photoshop is an amazing program. It can do 

incredible, incredible things and it can be hard to learn, but it’s a massive program that does 

everything. You don’t have to learn everything about it if you’re learning that you need to do 

this specific thing.

Kelly: Exactly and they also have the option to just purchase Photoshop Elements, which if 

you know that those are the only tools from the main program that you’re going to use, that 

can be a more cost-effective and obviously easier to use option.

Beth: Absolutely, yes. I definitely want to make sure that we highlight in the beginning those 

Photoshop Elements. Photoshop, we’ll get back to it in the end as far as what Photoshop 

can do and can’t do, but that’s sort of the gold standard of photo editing programs, but it’s 

expensive to buy and it’s also time-consuming to learn. Then there’s Photoshop Elements, 

which is also made by Adobe. It’s much, much less money. I think it’s like $100-$139 or 

something like that.

Kelly: Or you can subscribe through the cloud. I think you can get it for as low as $10.

Beth: Yeah, it’s like $7-$10 a month. That’s really, really cheap. The cloud is really a great 



option for being able to spread out the payments. People like me, we’re resisting it because I 

have multiple computer stations that I’ve got to keep up to date, so it adds up when you have 

all the programs, but if you just need a couple of things, it’s not that big of an investment to 

get a tool that really works exactly the way you want and Photoshop Elements, for the kinds 

of things that you guys are going to need to be doing really has everything and it’s less dense 

and it’s less complicated and you’ll be able to save a file in layers, which means that they type 

can be on one level and the image can be on another level and maybe a little fancy technique 

is on another level and if you decide later that you want to use that as a template, it’s really 

easy to go back because the type and the image are separate from each other unlike Canva 

or some of the other tools. I guess you can do that in Canva.

Kelly: I think it’s how you use it. I think with Photoshop the idea is that everything is as 

editable as it can be forever and then the further away from that standard you get, the less 

editable it is the more likely you are to have to put the same amount of time into rebuilding it. 

Even with Canva, their’s is more of a template structure so your edits are limited. 

Beth: I think that’s a good sort of first barometer of deciding that Kelly mentioned. Is this 

something that you’re going to be going back to that file, updating it, editing it over and over 

again or is this a one time thing? That may be the first place that you can make a decision 

about what is a good tool for you on an ongoing basis. Why don’t we talk a little bit about 

Canva now because it’s a newer player in the game. I think, when did they come out? 2013 or 

2014. They’re really very new. 

Kelly: I was very impressed with them I have to say. They reminded me a little bit of that 

Instagram mentality of anybody can create new and hip looking images, but they add the 

element of type and they add the element of being able to output for different mediums. 

You’re not limited to a square, you’re not limited to a specific resolution per se. There were 

options to pay in order to get the most out of their package. For example, I found I was 

limited in what sort of file formats I could export and reuse because I was only using their free 

features.

Beth: Kelly, why don’t you just back up and tell people who might not know. I know a lot of 

people are using Canva, but why don’t you just give an overview of what Canva is and how it 



works. 

Kelly: Oh great! Canva is essentially a cloud-based program that you can access online any 

time in order to create your own images. You log on to their website. You can pick from their 

templates, from their image bank, you can compile everything right there and create that 

image right through Safari or Chrome or whatever web browser you’re using and then save it 

to your desktop and then use it however you see fit. There are different levels of use, like as 

I mentioned before there are free ones where you can create simple basic images all the way 

up through paying for design support and help. I only really explored the free options.

Beth: Right. That’s what we were trying to find out. If you’re not using Photoshop, what are 

your best free options? One of the things I love most about Canva because Kelly and I talk 

all the time about how people struggle with resolution and we’re working on right now, 

she’s working on, that’s the video that she’s working on is how to do a video to explain how 

resolution works so that you can check your files before giving them to a designer or trying 

to print them somewhere and finding that they’re too small. I’m sure many of you have heard 

“This file isn’t big enough,” and we have a couple of little guides that we use. One of the 

things that I usually tell people is if you’re going to print an image, look at the file size and 

if it has a ‘k’ next to it, like it’s 7k, that file is going to be too small to do anything other than 

put it up on a website at a very tiny size because web-based images are optimized purposely 

to look as good as possible as small as possible. Taking that same image and trying to print 

with it, you’re going to get something super, super tiny or it’s going to look really jagged. We 

call that pixelated when it starts to look blurry and boxy. We wanted to find things that if you 

weren’t going to be doing it that way, how can we do it? Canva has this great interface that 

when you first log on, you see little graphical boxes and templates that you can choose from 

that says “I want to create a Facebook post” or “I want to create a Twitter post.” I love that.

Kelly: Yeah, I thought that was pretty cool. Although I have to say I found the more I used 

it the more it was a double-edged sword, because yes it’s all structured for social media, 

but their templates are also based on their place holder type so you do run into an issue 

of if they’re using short words like “the dog runs” and your type is something a little more 

complex like “orange umbrellas,” it might not look right in their template and it may be 

frustrating to make their elements fit your needs. That’s kind of the two things that I found.



Beth: I think that’s such a key point because we see this all the time. We’ll design something 

from scratch for somebody and the client will give us a copy and it’s five bullet points and 

then we get it back for round two changes and it’s like “No, no, no. I showed it to somebody 

and now it’s not five bullet points, it’s six paragraphs of type,” and the whole design that we 

did on round one basically has to be thrown away and started over again because how you 

design around a minimal amount of text if very different than how you design when you have 

a lot of text. Getting a template, you’re right. It’s a double-edged sword. It’s wonderful if the 

type that you want to put in or if you can, if you have the luxury of saying “I can edit my type 

so that it works within Canva template,” but if you’re stuck with the type that you have and it 

doesn’t work with what they provided for you, if you’re not naturally a designer, fussing with 

it can often be worse. My mom, she’s great. She sews, but she’s not really a dressmaker, but 

she’s a great seamstress as a hobby and now she’s making quilts, probably because she got 

tired of trying to fit things. You know, when we were growing up she used to say all the time 

“I would rather make you a dress from scratch than to alter the pants or dress” to custom fit 

the thing that you have because you’re working with so many constraints and she just wanted 

to start from scratch and do her own thing. I find that it’s exactly the same thing in design. 

Sometimes trying to fit that round peg into that square hole can take more time than you 

think. You can jump onto Canva and go to this great quick tool and all of a sudden realize that 

you spent hours trying to make it work and it’s just not working.

Kelly: Right and that was really the main setback that I saw with Canva. The danger of it was 

everything is beautifully set up. Their templates are designed in a way that is just so visually 

appealing, but you have to take a step back and say “I love this, but does it work for my 

content” and so that can be kind of dangerous because you might fall in love with the design 

concept and end up spending six hours trying to make your paragraph fit in a way that it 

never will. That was really the main setback to Canva.

Beth: It’s beautiful. It’s such a great interface. Just using it is so, it’s not just easy, it’s 

enjoyable. It’s so well thought out. Kelly and I both use Photoshop. We design things from 

scratch and we both enjoy using it and the other thing about it there’s also a big bank of 

images. Now images are getting more expensive. It started out with iStock Photo and they 

started out, I don’t know how long any of you have been in the field, but when I started it was 



between $1-$3 for a picture, and they have grown and evolved and they got bought out by a 

company called Getty Images, which is a stock, an expensive stock photo company, a custom 

stock photo company and they’ve just been increasing and increasing to the point that now 

an average, they switched from dollars to credit so it’s really hard to keep track of exactly 

how much you’re spending and a single credit, which feels like it’s a dollar, but actually it’s 

about $10. Depending on how many credits that you buy, so pictures are now getting much 

more expensive and as I’m sure everyone that’s listening knows, many online tools and online 

resources are going to pay per month like subscription fees. It’s almost impossible now in a lot 

of places to get, I just want a $3 picture and Canva is giving you that option at some levels. 

Whether it’s going to stay like that, who knows, but at the moment you can get individual 

pictures, but you can also upload your own images. That’s one of the things that we’re doing 

in Nonprofit Toolkit is trying to create things that are 3/4 of the way there, designed for the 

kind of  things that a nonprofit needs and let you be able to upload it into Canva and add 

your logo and add your test right there rather than having to spend the time searching around 

for the perfect picture for the background because it still takes a lot of time. There’s no way, 

we haven’t found a miracle way to eliminate what I call the black hole of time that photo 

searching is.

Kelly: I think Canva does offer you support that is a nice middle ground. You can use ours, 

you can use yours, you can use them together.

Beth: And you can use theirs.

Kelly: It’s a great program. 

Beth: We really like it and the thing is, at the moment Canva is really great for doing onscreen 

work. That’s something to think about. If anyone is using Canva, you might have gotten an 

email lately that says “Sign up” or “Get information about Canva for business.” Now they just 

announced it and we don’t know yet what it’s going to be, but sounds to me like they may 

be beginning to move into print quality level images, which should be interesting because 

creating print quality level images is a lot bigger files and it’ll be interesting to see how they 

handle the uploads and download. Are they going to push people into a subscription model? 



I don’t know so stay tuned. Once it comes out we’ll have to do another program about it. 

Kelly: Definitely.

Beth: That’s Canva. So tell us a little about some of the other programs that you searched 

around and decided not to profile and not to test out because they didn’t exactly meet the 

needs of what we were trying to do. Now the project that Kelly was doing was I wanted her 

to do tutorials. We do a lot of giveaways, freebie giveaways on Nonprofit Toolkit to help 

people just do some fun graphical executions on a regular basis so we usually do Facebook 

graphics and give you something that’s tied to a theme we do, volunteer week, what else do 

we do? Donor love day. Right before Valentine’s Day we do a Valentine’s themed giveaway. 

We do a number of different types of things and so I’ve been looking for easier ways to do 

it. We started out in Word, like Kelly said, but one of the challenges of Word is you can’t go 

directly to a jpeg so you can import an image into Word, you can even take the page size on 

Word and scale it down to the size of the images and make those match, but then the minute 

you turn it into a PDF, you get page size problems and then you’ve got to bring that PDF 

into another program and make a jpeg. We’re trying to streamline this for you and not make 

you have to go through multiple programs to get what you want so that’s part of what Kelly 

and I were working through. How can we make this easier and simpler for you and still use 

the programs that you have access to? We went through this experimentation process and 

the goal was how do you take a jpeg, upload it into a program that you, people at nonprofits 

have access to and let you be able to add your logo and add some text. You tried a couple of 

things that didn’t work as well. 

Kelly: I did. Along the same lines we figured everyone is using some version of Word so 

naturally people are using some version of Microsoft Paint and I have to say I started and 

really thought that I was going to have to say “We can’t use Paint,” and it’s just because 

Paint, it’s not really editable. To the extent that the moment you stop typing and stop using 

that tool, it turns it into an image so typos, you can’t even go back and fix typos. That’s how 

quickly your file format degrades to something that you can’t edit or play with or fix and 

that’s where we brought in the idea of Paint.net because Paint.net is kind of an expansion 

on MS Paint where they fixed that and said “Sorry, I guess it’s a little silly to type your whole 



paragraph in one go. Here’s a tool that lets you actually go back and fix where you hit the 

wrong key or phrased it wrong,” or whatever. Once we switched to that, I felt it was a good 

solution. The canvas sizing, the image sizing, being able to manipulate your resolution in 

a way that was comfortable is still very difficult in that program just because it’s not really 

designed for output at all, but throw some images in a box and never look back. You can 

definitely use Paint.net.

Beth: So what do you mean by “It’s not really designed for output at all”?

Kelly: I kind of look at Paint.net more like a game than like imaging software. I look at it as 

there are cell phone games that people have where they draw to each other and the image 

is meant to be temporary data. It’s really meant for the fun of drawing, not for creating a 

physical thing. That’s really the experience I had with any of Microsoft’s Paint, Paint.net 

systems where it’s more like a fun tablet that you can open up and it’s neat, we can draw in it, 

we can paint. It’s not meant for editing existing images. It has some capabilities, but they’re 

limited and the program is definitely not designed with printing those images or having those 

images exist in a space outside of the program they were created in in mind. At least that’s 

been my personal experience with it and I say that because it is all entirely roster based and 

it is all merging as you make it. What I mean by that is Beth mentioned the concept of layers, 

being able to edit a photo separate from type. In the original MS Paint, once you stop typing, 

that type is forever stuck in the position that you typed it in whereas in Paint.net they gave 

you the ability to type a word and then drag and drop and move it around to where you need 

it to be. The fact that that’s even a problem says to me that this wasn’t really meant to create 

images that exist in the world and get used. This is like a doodle pad or like Snapchat or 

something where you’re drawing for the fun of it, not for a product. 

Beth: Right and normally with us saying something like that, it sounds like Kelly is saying 

it’s not really good, but that’s not what she’s saying. There are plenty of times when you’ve 

taken a picture at an event and you just want to throw a caption on top of it or a big trend 

that I’m seeing a lot when I go to conferences and events is live tweeting, live social media-

ing. There’s got to be a better word for it than that, but basically creating a live experience in 

person and matching that up with a live social experience. One of the things I have personally 



seen a lot are people sitting in and listening to a presentation at a conference or some type of 

a show or program and taking a quote that the speaker says and putting it on top of a picture 

and sometimes it just goes on top of a pretty picture, but some of the really good stuff that 

I’ve seen is an organization that’s pre-planning for this and thinking ahead and creating, pre-

creating that background that is sized right. What you could do in any program and get that 

background that maybe has the branding of the event on it, the logo is the background or 

something consistent and then during the event having people planted in the audience and 

people, maybe it’s your staff, maybe you’ve got some volunteers that are pulling out quotes 

the same way they would with a tweet, like when they’re tweeting and say “I love this person 

said that,” instead of just doing it in text, they’re taking that same group of words and putting 

it on top of an image and then sending it out there. It’s literally quick and fast and doesn’t 

have to live beyond the social media seizure. Paint.net, these quickie little programs are great 

for that or maybe it’s even your event graphic that you’re doing and you’re never going to do 

again. It’s free and how is the learning curve on it?

Kelly: The learning curve was pretty intuitive. It’s a program that’s been around forever and 

I feel anyone who has opened a computer has experienced some sort of program or app 

that’s designed similarly. It was not a bad experience to learn using it. I would just liken it to 

something like you might write your grocery list on, notepad for your iPad or your iPhone. 

You’re not going to write the presentation that you hadn into your boss the next day on that 

or at least if you do, you’re going to move the copy to Word or something where you can at 

least make the header bold or where you can at lease finesse the way that some things are 

fitting together. To me, Paint and Paint.net are along those same steps of they’re a usable app 

with one purpose. Once you try to make that exist in the world, you need to think abouit how 

editable it needs to be. If the answer is it just needs to be an image and that’s it, that’s great. 

If the answer is I need to be able to utilize it beyond that, then there are better tools for that.

Beth: Right and as everyone knows, you can literally go in and Google free photo editor and 

find a million other ones that you can try out. There’s Pixler, there’s PicMonkey, there’s one 

that we’ve tried called PhotoFlexer. You can also find a million blog posts that list your 25 top 

photo editors. One of the things that we try to do here is not do that because it’s already out 

there. If you want to spend your time and go look at 25 of them, then I think you should go 



for it and do it. What I try to do is say “OK, let’s check out those 25 and see which three are 

the top ones that we think could help you do the things that you need most” because in my 

experience, people are busy and I certainly say everybody that works in a nonprofit has an 

“and” or “&” in their title. I’ve got to raise the money, find new board members and empty 

the trash cans. Everyone’s got a lot of responsibilities, a lot of things they have to do so if I 

can narrow it down for you with the top things and when Kelly ended up doing that, I said I 

think we really need to get this on here. I’ll just throw in one more just because it’s one that I 

am using a lot. I use Photoshop every day pretty much, but what I’m also finding is I also print 

presentations every day so I’m in PowerPoint all the time and I’m horrified at how good I’m 

actually getting at making PowerPoint look designed, like functioning. I push it really hard, 

but PowerPoint really has some good, simple tools that are really helpful for people and the 

difference of doing it in PowerPoint versus doing it in Word is that PowerPoint, you can save 

as images, which what that means is it’s going to export it to a folder that turns it into a jpeg 

file directly and it will save your original PowerPoint and it will save your text separately from 

the image so it’s this cheat work around that’s not even meant to be an image editing tool, 

but if you’re trying to do the picture with words on top of it as a quote or as sharable graphic 

or something, I found it’s a great way to do it. The other little tiny technique that I think is 

great that’s in PowerPoint that’s tougher in other things is it lets you put a shadow on type. I 

can tell you, we’re designers. Putting shadows on type can get really tacky really fast so be 

careful, but what can be really helpful out there, one of the challenging things when you put 

text on images is color, picking what color it’s going to be because you’ll have a photo that’s 

trees and a sky and you want like white when it’s over the trees because it’s dark because I 

don’t think it would show up and then when that word goes long, it runs over the sky that’s 

pale blue, that white text becomes unreadable so it can be really challenging to figure out 

what color to use for anything. A little bit of a shadow can sometimes solve that problem. 

You don’t want to have to fuss with that manually unless you really know what you’re doing 

so being able to check a button and say “put a shadow on it” and call it a day can be really 

helpful. Photoshop lets you do those couple of things. It lets you size a canvas and import a 

picture and put type on top of it and make it readable and save it as a jpeg. Sometimes that’s 

all you really need to do and it’s not a photo editing program at all, but hey, I’m all for rogue 

uses whenever they work.



Kelly: The nice thing about using PowerPoint and that aspect too is that size problem that 

you mentioned earlier where “Sometimes I use really big image files.” Well the fact that it 

maintains the resolution for you can actually work to your advantage.

Beth: You could take an image out of there and print it because it’s usually fairly large. 

Kelly: Right whereas with Microsoft Word, you sometimes end up with compression or 

embedding features that are a little bit difficult to finesse. 

Beth: Now I just want to circle back to Photoshop because it is a big tool and are there any 

points that we didn’t cover already that would make somebody say “I really do need this.” 

Any projects that somebody might be working on?

Kelly: I think really it’s a matter of how much control you need. If you’re working on a project 

where you need to be able to, I guess a campaign would be a good example, you need to be 

able to take one image concept with the text and make it work in multiple places. Photoshop 

is going to be easier because it’s going to be easier to transition. You won’t have to set up 

the file six times. You can set it up in a way where you can hide layers and kind of export 

everything you need within the same work flow process. That would be one way. Another 

way would be if you’re looking to do something that is going to live in multiple places, it’s 

going to eventually be printed, it’s going to be on the web, it’s going to be in a PowerPoint 

presentation, that also is a scenario where you’re going to need different levels of control 

for the different places that that image lives and that’s really where I would recommend 

Photoshop as one place to handle all of the layout and roll it out into all of the formats that 

you need. I kind of look at it as work flow management, too.

Beth: Absolutely and Photoshop Elements, it does a lot of that as well and if you’re thinking 

about it and thinking “Maybe we can spend the money, but how am I going to learn all of 

this?” there’s great places to learn some of this stuff. There’s Lynda.com, which is L-y-n-d-a.

com, it has great courses and there’s lots of other places where you can learn. Do you know of 

any other places where you can recommend?



Kelly: I know that Adobe themselves have started putting out classroom in a book, which is 

awesome. It’s a series for each program that they put out that is a step-by-step tutorial book 

of here’s what the different tools do and here’s how you use them to do specific tasks all the 

way up through more advanced uses of it, which can be really useful because you can just 

turn to the page that you need and say I need to type or later you might run into a problem 

that you don’t even really know how to learn about. That book will show you how the program 

works so you’ll kind of be able to use it to problem-solve, much like we were with PowerPoint 

for things. You can kind of expand your applications for it. I also feel like on social media 

every day there are people selling different courses and actions, plug ins. It’s all around us. 

Beth: Exactly and then there’s an organization called Creative Live which I also want to put 

your attention to that has an interesting business model where the day that they’re running 

their course live, it’s free and they’re big long in depth courses that you watch live. I’ve been 

tracking them and they’ve been doing a lot of photography and photo images and things 

like that so signing up for the emails just from Creative Live and keeping an eye on when 

they might be doing a course that would interest you and if you can watch it live you can 

get it for free because after their business model after it’s live, it’s then a paid course and so 

the price goes up I think the further it goes out. It works because it’s actually really hard to 

commit to watching a two day course live from your computer and not getting distracted or 

doing anything else, which can be really challenging and then I also want to mention Canva. 

If you’re interested in using Canva as a tool, sign up first even if you’re not sure it’s the right 

tool for you. Create a log in and sign up and if you’re getting their emails, Canva has seriously 

the cutest training on the face of the earth. I’m not trying to insult them. It’s so fun. We’re 

both professional designers and we go through. They have little trainings on how to choose 

a font and how to choose the colors. It’s very game like, it’s simple and fun. In no way is it 

comprehensive. At the end of it, I’ll watch it and go “Well, that only taught me a little bit,” 

but you know what? You guys might only need a little bit and it’s enough to get started. It’s 

not overwhelming and they’re very game like and fun to play along with. Even if you decide 

to cancel if it’s not the right tool for you, signing up for their email and going through their 

tutorials and practicing things, you’ll learn a little bit about design and photo editing that will 

help you create better images for yourself, I think. 



Kelly: I could say the same thing for Adobe. They’re just starting it, but if you’re experiencing 

them through the Cloud, every time you log in, they give you a page with resources to 

tutorials for specific tools and rule outs that are happening now so you know when you log 

it, it might say “Did you know you can do this in this program? If you didn’t, click here and 

we’ll show you how.” Yes, the Cloud is a subscription service. It’s typically minimal. For one 

program I think it ends up being around $20 a month. Like I said, Photoshop Elements is even 

less, but the nice thing is you can sign up for the Cloud and you can experience everything for 

a free 30 day trial. Hey, take the 30 days to sign up, play with it. If you hate it, don’t subscribe. 

It’s definitely worth looking into.

Beth: Absolutely. Kelly, this is terrific. The last thing I always like to ask is are there any other 

books or products? We talked a little bit about training courses, but if somebody wanted to sit 

down and read something on photo editing and getting better at that, is there any place you 

can recommend that they look?

Kelly: In all honesty, I know it sounds very vague, but YouTube is a huge resource. You can 

Google how to do specific things and automatically the YouTube videos are at the top. If 

you’re unsure about what does this tool do, maybe pop onto YouTube and Google the name 

of the tool. You’d be surprised how many people are putting things out there. There’s also 

through the Foundery.com. They do a lot of professional development videos and courses. 

It is a subscription service, but from what I’ve seen, they’ve been very comprehensive. They 

include advanced techniques such as 3D modeling and motion graphics that you can get 

into as well. To me, they’re the type of thing where if you had an employee on site who 

you knew you wanted to expand and grow with, you could get a subscription for them and 

they’d be able to do that research and development at their own pace very easily. One thing 

I can mention that isn’t tutorial based, but is in the line of Canva, there’s a website called 

PiktoChart, P-i-k-t-o Chart and they are a whizzy way to design software that is Cloud-based 

that is specifically for infographics. If you find yourself making a lot of charts, they’re great 

because you can go and you can plug in your numbers in a format and interface that’s very 

similar to cells so it’s very easy to use and it will convert that into very nice graphics so you 

don’t have to draw a bar graph. You don’t have to draw a pie chart. It does it all for you and I 

found that they are a wonderful tool to use because really math is hard for artists.



Beth: Yes, absolutely!

Kelly: Figuring out a pie chart and how everything should be divided and x and y, it’s all 

mind-boggling and they make it very simple.

Beth: We have a client that actually was using them and when we looked at all of their stuff 

it was all OK, OK, OK and then, wow. Where did you get this? They told me it was their data 

person that was creating them and I thought “Really? Your data person. How is she doing 

it?” She said “We’re using PiktoChart.” I was so impressed that somebody that had zero, 

zero creative background was able to create these really cute charts and they’re using them. 

They’re putting them into their annual report. They’re saving them as images and putting 

them into their emails and using them everywhere. It is really escalated the overall look in 

their communication and helped force them to simplify.

Kelly: I have to say as someone who has used it, it is a huge timesaver. Laying a bar graph by 

hand, it takes some time. This is just like what you can do in Excel or Word where you plug 

your numbers in and it gives you a bar graph, but they’re not ugly so it’s great. 

Beth: They also have a lot of little custom illustrations that are part of it. Now I can tell you, 

hiring us to do that, it’s time-consuming. I mean it’s great to have customized work, but it’s 

not always necessary and it’s very time-consuming. That’s a great resource. Kelly, thank you so 

much. I think this was really helpful and the thing that I’d like to close with is a request to the 

listeners. Tell us what you would love a tutorial on. Kelly is busily working away creating the 

tutorials on the kind of things that you most often have to ask how do I do this. If it’s photo 

editing or a layout question or production or whatever else. If there’s something that you find 

you’re trying to do and you get stuck on and you want to know what program you should do 

it in or it would be so great if somebody could just show me how to do this, please drop me 

a note at Beth@IrisCreative.com and we’ll put it into our queue so we know from you what we 

need to create a tutorial on so that we can help you be better marketers. Kelly, thank you so 

much for sharing your knowledge with both me and the nonprofit community.

Kelly: Thank you for having me. 


